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	Profile
	My skill set is massively varied. Originally I specialised in digital marketing, building realtime animated content, advertising deals, products and services to high street shoppers. This led to producing exclusive interactive presentations for blue chip companies and one-off high profile visual displays for global events. Designing GUIs and Interfaces for touch screen kiosks led to a crash course in HTML and CSS resulting in finely tuned web skills. Underpinning all this original and creative work is a traditional art background, hence my excellent illustrative, design and print skills. Having this flair for cross-platforming and across the board digital media defines me as an excellent multimedia designer. As well as adhering to strict, established blue chip brand guidelines, other projects have demanded absolutely fresh and original concepts. I am extremely proficient in 2D and 3D animation, motion graphics, illustration and graphic design for web and print.

I’m excellent in Photoshop, Illustrator, After Effects, Flash, InDesign, Director, Premiere, Strata 3D, HTML and CSS. 



	Aug 2008 to present
	• Freelance Digital Designer • London/Brighton

Since being made redundant at the end of July 2008 I started up Redrooster Digital Design to produce high profile plasma screen advertising for high street in-store digital screen networks such as ‘WHScreen’ for WHSmith and The Co-operative. Other work includes animating POS content for BP garages such as Coke, Red Bull and Renault. My other skills have come into play and I’ve been animating logos, for film/video companies and have recently animated a teaser for a kids TV cartoon. I build interactive Flash websites, am very handy with html/CSS and also create artwork for print.



	Nov 2005 to Aug 2008
	• Senior Designer • Screenplay • London/Brighton

Roles included designing and animating adverts for the in-store digital screen networks for the Channel Islands and Midlands Co-operative stores and the nationwide newspaper, magazine and confectionary retailers World News. As well these stores’ in-house branded products and services I made similar animated content to advertise their 3rd party products such as Hula Hoops, Cadbury’s chocolate bars and Coca Cola. I produced animated content for events hosted in the Middle East for the Phillip Morris tobacco company. I also got to use different skill sets and so I did a lot of HD video editing and postproduction for an interactive ‘avatar’ display for the souvenir shop Glorious Britain at Heathrow Terminal 5. Other roles included creating speculative and pitch work for the oil giants Chevron, Shell and Exxon as well as nationwide high street shops D2, Superdrug, Wilkinson and Boots.  To Screenplay’s credit they developed an online interface so I could upload content, gain client approval, schedule and broadcast remotely from anywhere in the world. This infrastructure and modern ethic promoted remote working, so although there is a registered London office I performed most of my duties from my Brighton office.



	Feb 2005 to Oct 2005
	• Head of Media • Malaki Sporting Games • Brighton

I was headhunted for this role because of my extensive digital marketing expertise. Malaki Sporting Games had developed the ‘GrandPrixGame.com’ website which was an online betting game from which you won cash prizes for correctly guessing each Formula One race’s top 6 winners. The directors wanted the game to be advertised, promoted and punted constantly.  My roles were creating flash banners and web and print advertising, sending out html embedded e-shots and constantly updating the site with prize and race information. I accessed the site via a basic CMS and so I had to crash learn HTML on the spot to hand code all the new pages and make changes to the existing ones. The constant barrage of advertising involved a lot of client liaison with ITV Digital, Autosport and F1 Magazine. The game was to be developed into a sporting game portal called ‘VerySporty.com so I had to develop the brand through similar superbike, golfing and football games. 



	
	

	May 2001 to Feb 2005
	• Multimedia Designer • MEI Digital • Clerkenwell, London

My roles at MEI varied between making adverts for digital in-store screen networks and designing visuals for corporate events. I created animated adverts for WHSmith in the UK, USA and Hong Kong. Most work involved advertising 3rd party products, magazines, newspapers, books, CDs, DVDs and branding for the ‘WHScreen’ network. This branding, although consistent for all UK stores, had to be time and location specific. For example the ‘welcome’ message at the Victoria Station store would be different to the one at Gatwick Airport. This specificity was hard wired into all the animations so at a moment’s notice product prices and/or availability could be updated. Blue chip companies Panasonic and Alpha would sponsor daily news feeds so I’d design specialised branded content such as ‘Panasonic Sports News’ or ‘Alpha Weird World News’ which would also show on the UK plasma screen network. The 3rd party products would normally be snacks and soft drinks such Cadbury’s chocolate and Lucozade, so I’d make 10 second animated adverts for them, advertising a relevant offer or deal. As well as normal 3rd party confectionary advertising (Dasani, Ben&Jerry’s etc), WHSmith in the USA wanted plenty of bestseller book adverts for their screen networks. Based on either the book jacket or a summary of the plot, I’d put together a 30 or 40 second animation for usually John Grisham or Patricia Cornell novels. I became so good at these book adverts that when WHSmith in Hong Kong wanted a digital screen network, I was put in charge of the book advert department. Designing adverts in Mandarin was interesting! I also made speculative and pitch work for other retailers such as Superdrug and Harrods.

My work for the event side of MEI was also dynamic and interesting. A big client was Motorola who would showcase new mobile phones and related products and services on global tours. I made, for example, exciting visuals to be displayed in nightclubs in China and projected onto vast water fountains offshore at the Cannes Film Festival. Language issues meant I had to convey instructional sequences and information in a purely graphic sense, using no text.

Other roles included designing graphics for children’s games, recreating graphics for giant versions of mobile phone games, deigning user interfaces for touch screens and making 3D mock-ups of exhibition stands and kiosks. As well as the design work I was also responsible for uploading and scheduling content as well as client liaison for briefs and approval.



	May 2000 to May 2001
	• Content Engineer • Siren Digital Marketing • Twickenham, London

My main role was to design and animate for enormous back-projected menu boards for McDonalds restaurants in the USA and London and for back-projected screens for Argos in the UK. I made animated adverts for products and services such as Happy Meals for McDonalds and Insurance and delivery services for Argos. I also created pitch and speculative work for the HSBC bank.



	Education
	September 1997 - May 2000

University of Brighton • Music with Visual Arts • BA(Hons)

September 1993 – June 1994

Buckinghamshire College • Foundation in Art and Design

September 1987 – June 1993

Royal Grammar School, High Wycombe • 10 GCSEs and 3 A Levels (English, Art & Geography)

	Personal


	Current age: 33 

DoB: 15 May 1975 

Nationality: British 

Marital Status: Single

Health: Excellent 

Driving Licence: Full

	
	I’m very friendly, personable and a good communicator.  I happily share knowledge and never want to stop learning. Working from home has taught me to be exceptionally self-disciplined and self-motivated but I also thoroughly enjoy working in a team when those opportunities arise. I believe myself to be an asset to any company as I’m passionate, interested, able and willing. I’ve worked in digital media for 10 years and have a very broad understanding of current solutions. My experience puts me in a senior position, but my title is irrelevant as long as I’m involved in work that I’m passionate about.


